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LAUNCH TIMELINE

Stage 1 of the campaign will launch in February 2026, when schools 

and career advisors are most active.

The initial focus will be on raising awareness among school leavers, 

parents, and educators near quarry hubs through:

Digital and social media channels

A tailored Schools and Careers Advisor Kit

Quarry Promotion packs to enable members to share campaign 

assets locally

This education-first approach builds a strong foundation for the future of 

the campaign.
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HERO VIDEO

The campaign’s hero video weaves together snippets from each case 

study, offering a concise overview of the core messages that sit at the 

heart of the broader campaign. It introduces the themes, impact and 

collective story that connect each individual case.

The video is set to private until the launch and can be viewed with the 

password ‘IQA’.

WATCH THE VIDEO
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https://vimeo.com/user248273612/iqa-hero-video?share=copy&fl=sv&fe=ci


CASE STUDY VIDEOS

Our stories show the people who make our sector solid and who are proud of their contribution to local communities.

The videos are set to private until the launch and can be viewed with the password ‘IQA’.

Jacqui

Leadership and Learning

From performing arts to 

quarry leader, Jacqui’s story 

shows how learning never 

stops in quarries.

WATCH HER VIDEO

Brandon

Early Career Growth

Starting straight from 

school, Brandon's found

more than a job - he's found 

his life path.

WATCH HIS VIDEO

Michelle

Building a Future

Michelle's career shows how her 

quarry offers flexibility, 

stability, pride, community 

impact, and a new opportunity 

for her family.

WATCH HER VIDEO

Zubayr

Driving new Futures

From seeing a sign on the side of the 

road to now working to become a 

quarry manager, Zubayr's story shows 

what can happen when you find your 

calling.

WATCH HIS VIDEO
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https://vimeo.com/user248273612/jacquis-story?share=copy
https://vimeo.com/user248273612/brandons-story?share=copy
https://vimeo.com/user248273612/michelles-story?share=copy
https://vimeo.com/user248273612/zubayrs-story?share=copy


EDUCATION PACK

The That’s Solid Education Pack has been developed as a practical, classroom-ready 

resource to support the broader campaign by introducing students, teachers and career 

advisers to the quarry sector and the diverse career pathways it offers. 

It provides a clear overview of what quarries do, why they are essential to local 

communities, and how the sector offers stable, long-term and locally based employment 

opportunities.

The pack will combine accessible written content, real career stories and interactive 

digital resources, including a career quiz, downloadable factsheets and links to local 

employers. 

Together, these elements are designed to support meaningful career conversations, 

encourage engagement beyond the classroom and help connect students with real-

world opportunities in their local communities.



WEBSITE LANDING PAGE

The landing page has been designed as the central digital hub for the That’s Solid campaign, bringing together the hero video, individual case studies and 

key calls to action in one cohesive experience.

The screenshots shown below represent the final page designs, captured ahead of launch. 

The full landing page will go live at campaign launch, with all video content, links and interactive elements fully enabled.

At launch, the page will open with a strong hero banner and campaign messaging, followed by the hero video, which introduces the campaign’s core themes 

and sets the context for the individual stories. From there, users are guided through clear sections that explain the role of quarries in communities, highlight 

career pathways, and showcase real stories from people working across the sector.

The page also includes prominent calls to action, encouraging users to watch the stories, take the career quiz, or find a quarry near them, alongside 

expandable sections tailored to students, educators, parents and community members. Supporting content introduces the Institute of Quarrying Australia and 

invites users to stay connected through ongoing updates and social channels.

Together, the landing page acts as a storytelling platform, education resource and engagement tool, designed to support the broader That’s Solid campaign 

and drive meaningful interaction once live.
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THANK YOU.
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